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Article created by IDG.
@ Brand Logo File format & size - [transparent] PNG
Min 300px (width)

® Company Name-Asitshould appear onthe BrandPost :

® AboutModule - Thisisabriefblurbthat describesthe
article 30 words orless
® Clickthrough URLs

BusinessTech / Teknik & Trender

Article created by IDG or supplied by client.
@ Ifarticle supplied by client:2000-2500 characters®
see Contentguidelines
® Images(min?2)-16:9,Min1920x1080 px, PPI atleast
72 pixels/inch
® Video-YouTube/Vimeo embed (URLlink tovideo)

Social Advertising
Drive Through
® Highresolutionimageinformat1200x628 px,
includingno text
® Highresolution companylogo,transparent
background (applicabletojob ads)
® Trackedlinktolandingpage
® CopybyIDGorclientcontaining:
Text:125 characters
Headline: 25 characters
Linkdescription: 30 characters

Sponsored Post (Native extension of BrandPost)
® Handled byIDG:Highresolutionimageinformat1
200x 628 px,includingnotext
® Handled by IDG: Highresolution companylogo,
transparent background (applicabletojob ads)
® Handled by IDG: Trackedlinktolandingpage
® CopybyIDG:
Text: 125 characters
Headline: 25 characters
Link description: 30 characters

Custom content creation

i Yourassigned Program Manager will contactyouto start
i your production.

Video production services
Your assigned Program Manager will contactyouto start

i yourproduction.

IDG Data Policy for Advertisers

i idgsverige.se/annonsera

. Content guidelines

Webelieve that native advertising should be relevant and

¢ usefultotheIDG audience. Any submissionthatviolates
i theIDGguidelinesbelow canberejected. Ifyou are unsure
i whetheryour contentisacceptable, please contactyour

salesrepresentative or the dedicated IDG program manager

i assignedtoyourprogram.

@ ItisnotappropriateinIDGnative advertising
programsto pushaproductortodeliver asales message.
Native ads are meantto engagereaders withnew
narrative and drive brand consideration, not purchase, of
aproductorservice. Content submissionsthat are clear-
lymadeinthe formatofa“sales pitch” will be rejected.

® Contentmustberelevanttotheaudience. Contentthat
isnotrelevanttothe audience canberejected by IDG.

® Contentthatisperceivedasspamcanberejected.

® IDGdeterminestheprofessionalismand
appropriateness of any native ad submission, and
reserves therighttorefuse anynative placementitbe-
lievestobenotsuitable.

® IDGrunsanon-partisanjournalisticactivitywitha
focusonIT. For our commercial operations, we musthelp
our customersto successfully market communication
with Sweden’sIT decision-makers. The use of our digital
advertising spaces shall only be used to supply advertis-
ingand marketing of services and productsandnotasa
platform for possible political messaging.

Followingbest practices when creating your native content can help ensure the success of your campaign. We are happy to
provideyouwith directioninrelationtokeyconsiderations and strategies for crafting impactful native advertising content

thatdeliversresults.

Contactinformation
Questions? Contact: sms@idg.se or +46-8-4536000.

General reservations

Additional changes may occur. To get acomplete and up to date pricelist, publishing dates, terms,
and information about advertisements and advertising terms, contact our ad departmentor go to

www.idgsverige.se
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